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COMMUNICATION STUDIES
(COMM)
COMM 104  Introduction to Human Communication Relational
Communication  3  
This course introduces the nature of human communication as
elucidated by the social sciences as well as philosophy and theology.
We explore the role communication plays in the construction and
management of meanings, identities, values, cultures, and relationships
in various contexts. The goal is to understand both how communication
operates and how it can optimally foster the good of individuals,
relationships, and society.
Core Category: Human Behavior  

COMM 105  Introduction to Communication: Mass Media  3  
Introduces students to the study of contemporary forms of mass
mediated communication. The course surveys the main topics in the
field of media studies and introduces students to a variety of analytical
perspectives. Issues include the economic, political, and social contexts
of media production; the roles that media products and industries play in
the lives of individuals and societies; and the global significance of new
media technologies.

COMM 120  Public Speaking  3  
This course introduces students to the theory and practice of public
speaking. Students are encouraged to think critically about situation
and audience analysis, methods of speech organization, the uses of
different types of supporting material, and the effective use of visual
aids. Students will learn how to write and deliver effective informative,
persuasive, and ceremonial speeches.

COMM 130  Special Topics  1-3  

COMM 201  Interpersonal Communication  3  
This course presents the theories, skills, and competencies required to
establish and support healthy, ongoing interpersonal relationships.
Prerequisites: comm-104  

COMM 203  Group Communication & Leadership  3  
The focus of this course is on the theories and skills related to the
initiation, development and effective conduct of task-focused small
groups. The theory and skills of leadership appropriate to small task
groups are also emphasized.

COMM 212  Business Communication  3  
An overview of the communication skills required for success in an
organizational setting.

COMM 215  Writing for the Media  3  
This course is an introduction to writing for various forms of media -
print and online, radio and television, public relations and advertising
- focusing not only on the written word but also on the use of sound
(music, video clips, sound bites, interview snippets) and vivid images to
enhance a multimedia story. We will concentrate on appropriate writing
style, basic writing formats, and writing terminology for print, online, and
broadcast media, as well as on creative development of feature stories
and broadcast programming. This class also considers the importance of
critical thinking about the audience.
Prerequisites: comm-105  

COMM 220  The Art of Film  3  
An academic film appreciation course intended to enhance students'
understanding, appreciation, and enjoyment of movies. It aims to
familiarize students with the history of an art form, as well as with the
complex combination of techniques and technologies that make the art
form powerful. As a secondary critical approach, students will consider
the economic and sociological aspects of film, including what it means to
say that a movie is a "cultural artifact" and what position film occupies in
contemporary popular culture.
Core Category: Arts and Literature  
Prerequisites: comm-105  

COMM 221  Public Relations  3  
An introduction to the theory and practices of public relations and its role
in influencing attitudes and actions of both internal and external publics
in businesses or other complex social organizations. The course includes
analysis of the policies and actions of organizations with respect to
public attitudes and the development of communication programs
intended to affect public attitudes.
Prerequisites: comm-215  

COMM 225  Journalism Fundamentals  3  
This introductory course focuses on why journalism matters in our
society and how it functions, including the key elements of responsible
reporting and the various forms of contemporary journalism. Designed
not only for students interested in pursuing journalism at Eastern
or in their careers, this course is also for anyone who is curious or
concerned about the state of the news media and wants to become a
more responsible, critically aware citizen.

COMM 230  Special Topics  1-3  

COMM 230B  SpTop: Introduction to Podcasting  3  
This hands-on course will teach students the fundamental skills of audio
storytelling through podcast creation. Students will select a topic for
their podcast series and follow the real-world process of professional
podcasters to produce their own podcast episodes in various formats
- interview, scripted narrative, and conversational/co-hosted programs.
Students will learn the technical essentials of professional sound
recording and editing using microphones, digital audio recorders
and audio editing software. They will examine revenue-generation
opportunities, including advertising and sponsorship, while considering
the ethical implications of both. They will also learn how to use social
media to engage with audiences and develop a brand for their personal
podcast series. Students will leave the course having established a
podcast presence that they can continue to grow and cultivate. They will
possess the technical skills and ethical sensibilities necessary to use the
power of podcasting to make a better world.

COMM 230C  SpTop: Multimedia Story Creation  3  
The primary objective for this course is to introduce students to the
elements of effective multimedia storytelling. Students will gain an
appreciation for digital storytelling as a project process, as well as
their role in this process. Students will learn how to research story
ideas, interview sources, design compelling stories, and produce story
narratives in multiple media formats. Note that students who take
this course must have already completed - or be currently enrolled in
- one hands-on, media-specific course in the Communication Studies
department. This course will require students to apply their hands-on
media knowledge and skills to create compelling multimedia stories.
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COMM 230D  SpTop: Introduction to Event Planning  3  
The primary objective for this Introduction to Event Management course
is to introduce students to the practice of event planning through the
frame of communication theory. Students will come to understand how
communication competence significantly impacts the event planning
process. They will do so through the course's problem-based learning
(PBL) design approach. Students will work in small groups to solve
real-world problems that Event Planners would realistically encounter.
In following this PBL approach, students will engage in self-directed
learning to find information they need to synthesize, evaluate and apply
to actual event-based issues. As a result, students will apply theory to
practice, solving complex problems that will prepare them to anticipate
and address similarly challenging situations in the field.

COMM 235  College Newspaper Practicum  1-3  
This course provides an on-campus learning experience on staff at the
student newspaper, The Waltonian. One credit is awarded for 40 hours
on the job, up to a maximum of three credits in one semester, depending
on level of responsibility: a staff writer can earn one credit in a semester;
a section editor, two credits in a semester; a managing editor or editor-
in-chief, three credits in a semester. The course may be repeated, up
to a maximum of 9 credits. Prerequisite: COMM 215 or COMM 225 (or
permission of the instructor).
Prerequisites: Take COMM-215, COMM-225 or ENGL-200W or permission  

COMM 236  Media Agency  3  
This course is an environment for students to practice the skills in
media production with clear client-based outcomes. Students learn "on
the job" building media assets or managing the agencies themselves.
Students will work in one of four areas- Video Production, Audio/Radio
production, Journalism and Social Media management. Students will
create a leadership structure bonded to projects from external clients and
internal campus media outlets. Specific instruction will dovetail to the
media agency needs but the core of the course focused on leadership,
teambuilding, project planning and execution, and the media production
process.

COMM 240  Rhetoric & Persuasion  3  
Since the time of the ancient Greeks, persuasion has been studied and
practiced in light of the art of rhetoric. In modern times, social scientists
have examined the psychology of influence. This course introduces
ancient and contemporary theories and strategies of persuasion found
in a wide variety of public discourse. The objective is to increase skill in
critically analyzing and evaluating persuasive messages.

COMM 246  Photography  3  
Photography will expose students through lecture and lab to a variety of
photographic implementations as well as build a basic understanding
of photography as art and craft. Students will learn the technical skills
needed to operate a DSL camera including the exposure triangle, lens
uses and lighting needs through rigorous application. They will work with
state of the art photo editing software. Students will practically apply
those skills to a variety of project which will culminate in professional
presentation and exhibition.

COMM 260  Intercultural Communication  3  
This course explores theories of communication and culture and
examines how culture is evident in language, behaviors, and worldviews.
Students learn to examine and describe their own cultural heritage and
develop the communication skills required for effective communication
within multicultural contexts.

COMM 280  Introduction to Communication Theory  3  
An introductory survey of the history, utilization and value of various
theories that inform explanations of the nature and dynamics of
communication across contexts. The nature of theory, its role in shaping
scholarship within a discipline, and the results of research that follow
from such theories are the focus of the course.
Prerequisites: COMM 104  

COMM 285  Introduction to Communication Research Methods  3  
A survey of the research methods employed in the study of
communication and its effects. Emphasis is on the assumptions on
which various methodological approaches rest, the appropriateness of
various methods in the study of communication behavior and effects,
the nature of data and data analysis, and the design of appropriate
studies. Students will learn to read published research and design studies
appropriate to particular research questions common in the study of
communication.
Prerequisites: COMM 104 COMM 105  

COMM 290  Production Practicum  1  
This course provides the student the opportunity to apply and get
additional practice in what he/she has learned through service learning in
an organized production practicum.

COMM 295  Field Practicum Communications  1  
Students will either participate in a major in-house project which involves
industry professionals or be matched with an agency/organization within
the community for exposure to the field of digital communication in the
areas of digital media or strategic communication and be involved in
how the agencies/organizations service participants in their external
environment.
Prerequisites: Prerequisite COMM-105  
Course is Pass/Fail  

COMM 300  Pop Culture & Public Influence  3  
In this course, students learn how to recognize and analyze the rhetorical
dimensions of various forms of popular culture, from advertising
messages to prominent speeches, and from public monuments to
diverse forms of entertainment. Applying an array of critical tools,
students uncover and evaluate the ways in which popular culture shapes
worldviews, ideologies, and actions in society.

COMM 303  Organizational Communication  3  
Complex organizations are created and sustained through
communication. This course analyzes the communication that occurs
within such organizations and considers how this communication both
influences and is influenced by organizational structures and practices.

COMM 320  Media and Culture  3  
This course explores the connections between media and culture on two
levels: media ecology and cultural studies. The first part concerns how
the emergence of each new form of media -- literacy, typology, electronic
media, and now digital media - has revolutionized cultural consciousness
and social relations. The second part addresses how media content
reinforces or challenges power relations among particular sociocultural
groups and identities.
Prerequisites: Take COMM-105  
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COMM 321  Advanced Public Relations  3  
This course is designed for advanced public relations students who
know the basics and are poised to think analytically, strategically, and
practically about implementing public relations practices, techniques,
and campaigns. Using case studies and analyzing current events,
students will not only be exposed to real-time PR in motion, but will also
be able to identify the specific audiences public relations seeks to reach,
characteristics of each audience, the tactics that are best suited to reach
that audience and how various media - including social media - play
integral roles in a comprehensive campaign. Prerequisite: COMM 221.
Prerequisites: Take COMM 221  

COMM 325  Advertising Communication  3  
The course focuses on the economic and social effects of advertising,
the organization and practices of the advertising industry, the nature of
advertising campaigns, and the creation of message product. Course
also focuses on analysis of the implications, effectiveness, and ethics of
advertising content and campaigns. .

COMM 330  Special Topics  1-3  

COMM 331  Social Media in Organizations  3  
This course explores relationships between social media use and
organizational communication in four main areas: 1) How organizations
use social media to communicate with external stakeholders, 2) How
organizations use social media to facilitate internal communications
processes, 3) Challenges organizations face in using social media
tools to accomplish their goals, and 4) How social media may shift
traditional conceptions of organizations and organizing. Readings and
discussions examine issues of privacy, power, knowledge management,
and innovation in organizations' social media practices. Through course
assignments, students engage with the latest social media tools and
explore their use in developing social media campaigns.
Prerequisites: Take COMM 104 and COMM 105  

COMM 340  Conflict Management  3  
This course presents the theory and practice of conflict management
and the mediation processes utilized to address conflict in interpersonal,
family, group, organizational and other contexts where conflict occurs.
Recommended for juniors and seniors.

COMM 351  Digital Storytelling  3  
Narratives are fundamental to human culture and experience. We tell
stories to impart knowledge, entertain, sell products or services, convey
important values, transform society, etc. Digital storytelling is the practice
of using computer-based tools to tell stories through some combination
of images, text, audio narration, video, sound effects and/or music. The
course introduces you to fundamentals of effective digital storytelling.
Through practice-based assignments, students apply this knowledge to
construct digital stories that strategically connect with target audiences.

COMM 356  Remote Production and Editing  3  
The primary objective for this communication course is to introduce
students to the fundamentals of video and film production, specifically
remote single/multi camera recording and video editing. Students will
gain a basic understanding of video editing concepts as well as hands-
on exposure to the editing process. Students will participate in a variety
of non-studio based shoots including event, music, interviews, news and
sports. Students will learn how to operate DaVinci Resolve in la hands-
on workshop atmosphere. The goal of the course is to equip the student
with a variety of recording editing skills and an awareness of the theory
of editing and its practice within industry standard nonlinear editing
software.

COMM 361  Digital Media Production  3  
This course introduces students to the basic principles of photography,
design, and film/video production techniques. This will include: principles
of design, basics of cameras, lenses, exposure, microphones, location
sound, editing and other post-production techniques. Students learn
proper care and maintenance of equipment, use of editing and sound
programs, and current digital production techniques. Prerequisite:
COMM 351.
Core Category: Arts and Literature  

COMM 375  Communication - IMC  3  
This course will provide students with both a theoretical and practical
understanding of integrated marketing communication (IMC). IMC is
focused on delivering a unified and consistent message to a target
audience across all promotional mix elements. Given the modern media
marketplace, this course gives special attention to IMC in the digital age.
Students in this course will learn about IMC by participating in a team-
based IMC campaign project for a real-world client - namely, (client TBD).

COMM 400  Directed Study  1-3  

COMM 480W  Senior Seminar  3  
The purpose of the culminating senior experience in Communication
Studies is to engage in primary research on a self-selected
communication topic, in conversation with published scholarship.
In Seminar I, we will focus on: developing a topic area and research
questions; reviewing relevant literature; and proposing data collection
procedures. Writing intensive course.
Prerequisites: Take COMM-280 and COMM-285  

COMM 495  Internship  2-12  
A supervised internship in an off-campus organization that is
communication oriented, e.g., advertising or public relations firm,
corporate training, consulting, motion picture company, radio station.
The student must provide his or her own transportation, consult with his
or her off-campus supervisor, and file reports on the experience with his
or her on-campus advisor. May be taken more than once, provided that
the total hours do not exceed twelve. Does not count toward the minor in
communication.

COMM 498  Teaching Assistant  1-3  

COMM 499  Research Assistant  1-3  


